
The table below shows the percentage of national consumer expenditure in 2002 classified in three categories which are Food/Drinks/Tobacco, Clothing/Footwear and Leisure/Education. We can see huge differencies between these categories. For instance, a substancial part of consumer money is spent on food, drinks or tobacco compared to others.

Generally speaking, in 2002 Turkey consumed the most, with an amount of spending money of 32,14 % in Food/Drinks/Tobacco, 6,63 percent in Clothing/Footwear and 4,35 percent in Leisure/Education, followed closely by Ireland. Contrasting, Sweden is the one with the lower rate of consumption during the year analysed.

Italy is the biggest consumer of clothing and footwear stuff, with 9 %. In comparison Sweden hardly reached 5,40 % in this field. In term of education, Spain had the worst results of all the five countries studied with a percentage of 2% against almost twice of this rate for Turkey.

In 2002, the mains expenses were dedicated on food and tobacco, followed by clothing, but some countries totally gave up the education.

